Best Practices Checklist

[ ] Define a Clear Goal

¢ Single Objective: Focus on one primary action (e.g., purchase, sign-up, or free trial).

e Clear Personas: define which customer segment each landing page is for

[ ] Craft a Compelling Headline
e Grab Attention: Use a clear, benefit-driven headline that aligns with the visitor’s
intent. Example: “Unlock 50% Off Your First Order—Today Only!”
e Support with a Subheading: Provide additional context or highlight key benefits.

[ ] Showcase the Value Proposition
e Benefits Over Features: Focus on how the product or service solves a problem or
enhances the user’s life.
e Use Bullet Points: Clearly list the main benefits for easy scanning.

e Offer Social Proof: Add testimonials, reviews, or case studies to build trust.

[ ] Use Eye-Catching Visuals
e High-Quality Images: Showcase the product or service in action.
¢ Videos: Include a short demo or explainer video to engage and inform visitors.
e Clear Call-to-Action Buttons: Make buttons visually prominent with contrasting

colors and actionable text (e.g., “Order Your Kit,” “Get Started Today").

[ ] simplify the Layout
e Logical Flow: Arrange content in a hierarchy that naturally guides visitors toward the CTA.
e Whitespace: Use spacing to focus attention on key elements, like your headline and CTA.
e Eliminate Distractions: Avoid external links or unnecessary navigation menus that could

divert attention.

[ ] Optimize for Speed and Mobile
e Fast Loading: Ensure the page loads quickly to prevent drop-offs.

e Responsive Design: Make the page easy to navigate on all devices, especially mobile.
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[ ] Nurture by Design
e Shareable Elements: Make it easy for prospects to share content with their team and
decision makers by adding social share buttons, shareable links and downloads, etc.
e Lead Magnets: Offer 'lead magnets' like free assets or a special deal to your page to feed

your email welcome track.

[ ] Leverage Trust Signals
e Secure Badges: Display security icons to reassure visitors about the safety of transactions.
¢ Guarantees: Offer risk-reduction measures like free returns or money-back guarantees.
e Recognition: Include logos of well-known clients, awards, or media mentions.

e Reputation Support: Include customer testimonials, review sites’ ratings, and case studies.

[ ] Optimize the Call-to-Action (CTA)
e Action-Oriented Text: Use clear and persuasive language, like “Claim Your Discount” or
“Start Your Free Trial.”
e Positioning: Place the CTA above the fold and repeat it at strategic points on the page.

¢ Clickable Buttons: Ensure buttons are large and visually distinct for easy clicking.

[ ] Simplify the Checkout Process for Online Orders
e Reduce Form Fields: Ask for only essential information to minimize friction.
e Multiple Payment Options: Offer flexibility with various payment methods.
e Progress Indicators: If the checkout has multiple steps, show users where they are in the

process.

[ ] Address Objections

e FAQs: Anticipate and answer common questions about the product or process.
e Clear Policies: Highlight shipping, returns, and guarantees upfront.
¢ Live Chat: Offer real-time support to address concerns immediately.
[ ] Test and Optimize
e A/B Testing: Experiment with headlines, visuals, CTAs, and layouts to find what converts best.
¢ Analytics: Monitor metrics like bounce rate, time on page, and conversion rate to identify
improvement areas.

e User Feedback: Gather insights from visitors to refine your approach.
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